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tion of transaction mode innovation in future rural production and be supported in aspects of policy system
social service and operating mechanism.
(6) Paradox of Political Legitimacy in Network Media Age Cheng Tongshun Zhang Wenjun 117 *
The two important dimensions of traditional political legitimacy theory are political efficiency and political
response however in the era of network media there is a great tension between the two bringing forward the
paradox of strengthening the responsive yet weakening the political validity at the same time. From the per—
spective of the political process the three factors producing the intension are the political attribute of network
and its influences the contradiction of media time and political time and the relation between political logic
and media logic. The fragmentation of interest expression the contradiction of the political logic and the media
logic and the contradiction of political time and media time are the ultimate causes leading to this paradox
therefore it is proper to improve the political legitimacy theory in these three aspects.
(7) The Information Collection between Qing Dynasty and Japan:In the Occasion of Qing Dynasty’ s
Entering into Shanhaiguan Chen Bo  * 147 -
In the late Ming and early Qing period China and Japan which had been known as Yu — Liang Complex
tried to collect each others information in response to rapidly changing geopolitical landscape. In combining
the Chinese Japanese and Joseon Dynasty” s historical records this paper will analyze Qing Dynasty’ s infor—
mation collection against Japan through Joseon Dynasty before its entering into Shanhaiguan and the information
collection on China based on TosenFusetsugaki by Japan therefore tries to reveal an aspect of the information
war among several countries in East Asia at that time.
(8) Investigation Report on Visual Construction of Popular Culture in Contemporary China
Li Jian +186 ¢
As the most representative cultural form in contemporary Chinese society popular culture contains a very
noticeable issue of visual construction. Based on relevant theories of popular culture this paper analyses the
survey data on mass media and the questionnaire survey data with sociological sampling method. On this basis
some empirical evidence in the following three aspects can be revealed: firstly based on the contemporary for—
mation of mass media and its visual dominance popular culture shows a flow of products for visual enjoyment
and the basic rules of how to grasp the world with a visual way. Secondly the cross — media turn in visual im—
age production provides popular culture with more diversified choices of media and approaches to products of
visual image. Finally the problem of visual literacy in popular culture shows that visual ideology dominates the
levels of people’ s visual literacy and values and at the same time people’ s visual literacy and values can al—
so affect the overall condition of popular culture.
(9) Development Status of “Grassroots Media Culture” in Contemporary China Pang Hong * 193 ¢
Grassroots media culture has become one of the most important forces in contemporary Chinese media cul-
ture. Through the questionnaire survey focusing on Nanjing citizens the revealed facts are as follows. First in
the visual resources belonging to grassroots media culture the hot spots of society are always the center of at—
tention and the attention rate is closely related to the educational background of the respondents. Second for
the respondents the main ways to participate in grassroots media culture are forwarding and sharing and only
a few people are willing to produce and upload relevant pictures or videos. Third most respondents believe
that grassroots media can effectively promote the social supervision and ensure the freedom of expression in
the society. Finally most respondents are clearly aware of the ethic transgressions caused by grassroots media
and propose the request of administration and regulation.
(10) On Cultivation of College Students’ Communicative Rationality
Chen Zhongjian Tang Tao <209 *
When it comes to the spiritual temperament of modern citizens communicative rationality is one of the es—
sential qualities. School education is an important practice of social education the cultivation of students’
communicative rationality should be one of the important missions in contemporary higher education. Commu—
nicative rationality is of great significance to modern social construction with the content of individual reflec—
tion ability effective persuading ability and the spirit of sympathy and pardon. The “dialogue — style” teach—
ing facing to real life is an important way to cultivate the students’ communicative rationality.
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