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Study on the Influence of Consumption Behavior of Urban Residents
on Housing Price Fluctuation
ZHOU Jian—jun DAI Wei JU Fang

( Business School Xiangtan Univ. Xiangtan 411105 China)

Abstract: After the financial crisis the consumption behavior of urban residents in our country has changed a lot and the
changes in consumer behavior exert influences on the housing price fluctuations through substitution effect income effect
and budget constraint effect: the increase in the consumption of life necessities leads to the decline in housing prices; while
the increase in the low price of consumer goods leads to rising housing prices. By employing dynamic panel models based on
the annual data of 31 provinces the empirical study shows: from the national level there is a negative correlation between
the housing prices and the consumer clothing consumption service consumption food consumption and marriage while a
positive correlation between housing prices and saving behavior traffic consumption behavior income level and education
level; from the regional level the consumption behavior of urban residents in China has obvious regional differences and
the corresponding development policies should be carried out diversely.

Key words: financial crisis; housing price; consumer behavior

The Status and Significance of FA Hien in
Culture Communication along the Silk Road

ZHANG Hao

( Collaborativeand Innovation Center of South China Sea Studies Nanjing Univ.  Jiangsu 210046 China)

Abstract: As the icon of culture communication along the Silk Road FA Hienoccupies an important position which main—
ly displays in: the pilgrimage to Buddhist shrines forget body for go on a pilgrimage for Buddhist scriptures deepening of
Buddhistical schools and law spirit etc . In addition The FA Hienhas high value in many fields for its rich contents.

Therefore it playsas a linking role of cultural communication which has realistic significance to strengthen exchanges and
mutual learningamong different civilizations bridge the gap between the people along the Silk Road and promote the
peaceful and harmonious exchanges among countries and surrounding regions along the Silk Road.

Key words: FA Hien ; the Silk Road ; cultural communication



